
    The problem
During our research period we have come
across a lack of awareness as to how much
water we actually waste.

We want to resolve water wastage in our school 
and the wider community by showing people 
the ways in which we take it for granted and the 
potential effects of this to avoid water shortages
in the future. 

     Our solution
Our answer is to run an awareness campaign
using comic strips with a water saving message.
Our comics tackle a range of water based issues
such as wasteage, misuse and ineffi cant appliances.

Using the medium of H2Jo we will also spread
our message through images, a video campaign
and our own water blogs. 

   Our process 
It soon became clear that we were tackling
water wastage and that a solid awareness 
campaign was needed.

We started to develop a face for the campaign. 
We had in mind a superhero and after all making 
models of the character, we chose the best one. 

We then started to think of how we could use
the character to raise awareness and the kind
of problems we would like him to tackle.

H2Jo is a wonderful 
character aimed
at families and kids.

We will use him in a 
variety of ways to
raise awareness of 
water wastage.
Our campaign focus
is on H2Jo Comics 
with a strong moral 
message.

Thomas Bennett Community College from Crawley

H2Jo Says...
‘Save Water!’


